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1 The Indian Act excluded women from Status registration in ways that were not applied to First Nations men. For example, a First Nations 

woman married to a non-First Nations man could potentially face dislocation from her traditional territory, exclusion from her community, 

political disenfranchisement, and poverty. There have been several legal challenges to address gender inequality in the Indian Act, but it remains 

an ongoing issue (NWAC, n.d.). 
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2 Literature from the United States was also reviewed but none reflected the specific search terms. To date, it 

appears the United States literature has focused on how to measure violence against Indigenous women and girls and 

legal responses.  

3 Firelight is an Indigenous-owned consulting company with experience providing community-based research, 

planning, and technical support services to First Nations, Inuit, and Métis communities and organizations. 
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4 Literature from the United States was also reviewed but none of the identified literature reflected the specific search terms. To date, it appears 

the United States literature has focused on how to measure violence against Indigenous women and girls and legal responses.  
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Personal Safety 

Community Safety 
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Human Security 
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Measuring Culture and Potential Indicators 
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(e.g., survey, sharing circles, random sampling, targeted sample?) 
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